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New Global Aftermarket Business Unit
Ladies and Gentlemen, thank you for making time in your busy schedule to be here at DENSO’s booth today. 

I am here to announce that in July, DENSO CORPORATION established a Global Aftermarket Business Unit. The goal is to strengthen this business, and I have full responsibility for global operations.  Creation of this new aftermarket business unit is a big step forward for DENSO’s aftermarket operations, our objective is to expand and promote our aftermarket presence worldwide.

We’re excited at how our aftermarket business has grown in North America. Thank you to all of our customers for their support of our aftermarket products. 

I’d like to tell you about our global operations.

DENSO has more than 200 group companies in 35 countries and regions, with more than 120,000 employees. Our goal is to provide the highest quality products to all of our customers in four target areas: environment, safety, comfort, and convenience.

Our global consolidated sales totaled US$37.7 billion for the fiscal year ending March 31, 2011.  In North America, DENSO employs more than 13,000 people at 28 consolidated companies. Our North American consolidated sales totaled US$6.4 billion for the fiscal year ending March 31, 2011.

This year is the 40th anniversary of NIPPONDENSO of Los Angeles, the predecessor of DENSO Sales California. Forty years ago, DENSO Sales California was established as DENSO's first overseas subsidiary company. We are proud of our heritage in North America, and we will continue to partner with our customers for many years to come.

Now, I would like to talk a about our global aftermarket business operations. Our goal is to contribute to an advanced automotive society for both OEM and aftermarket customers.

Currently, DENSO has 30 aftermarket companies with $4 billion in sales.

Our mission in the aftermarket is to enhance the quality and ecology of automobiles, from production through disposal.  For example; since 1997, our remanufacturing facility in Southern California has recycled 100 percent of its water – with zero discharge into the city’s sewage system.  

We will provide the ultimate customer satisfaction through our state-of-the-art OEM products, and high quality and competitive prices that meet the wide range of our customer needs no matter what the age of vehicle. 

Today, DENSO has the highest market share of air conditioner compressors, alternators and oxygen sensors in the North American OEM market.  When those products need replacing, we want consumers to ask for DENSO replacement parts. That’s our target. We will do this through a stronger emphasis on aftermarket branding.  In addition, DENSO will promote development of non-DENSO OEM applications to cover a much larger range of makes and models. 
And that’s not all. The North American automotive aftermarket is one fourth of the global market. DENSO is committed to strengthening and growing our aftermarket business in this region. 

Applying the knowledge we have gained in the North American market to the global aftermarket is one of the main reasons why we have created this new global business unit. 

It is clear that with the creation of a new global aftermarket business unit, DENSO is committed to growing our aftermarket business.  We look forward to partnering with our customers and suppliers to bring the highest quality products to the market.

Thank you. 
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