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DENSO, Creator of the QR Code, Reflects on the Technology’s 

Progress 25 Years After its Invention  
 

– A quarter century after its creation, DENSO’s invention has evolved to become an 

essential technology across the globe – 

 
SOUTHFIELD, Mich. (Sept. 9, 2019) – DENSO, the world’s second largest mobility supplier, is 
celebrating the 25th anniversary of its invention of the QR code. The technology, a machine-readable 

code used for storing information, was created by DENSO-subsidiary DENSO WAVE with the goal 
of achieving more detailed production management at manufacturing sites. To commemorate the 

anniversary, DENSO WAVE has launched a new website that traces the history, future and benefits 
of this now-ubiquitous technology.  

 
In the 1980s, barcodes were widely used for manufacturing and distribution processes. However, 

within a decade, an industry shift from mass manufacturing to more flexible production required a 
stronger barcode. A two-person DENSO development team was tasked with the challenge, needing 
to create a code that could store more information, be read at a higher speed and fit on smaller 

surfaces. To accomplish this, the team spent nearly two years creating a design with a specific 
position detection pattern ratio – 1:1:3:1:1. These codes were two dimensional and could hold 

approximately 7,000 numerals, allowing them to be read more than 10 times faster than a traditional 
barcode.  

 
Though QR codes were originally developed to create efficiencies in manufacturing processes, 

DENSO encouraged its use more broadly by making the technology license-free. Since its invention, 
the popularity of QR codes has spread to encompass numerous industries, including: hospitality and 

tourism, education, and real estate. The codes have contributed to the growth of cashless payment 
systems, are used to trace foods, pharmaceuticals and other merchandise, and are regularly seen 

on event tickets and advertisements.  
 



 
“Throughout its development, the QR code represented the type of innovation that DENSO strives 
for in its efforts to shape the future of mobility,” said Kenichiro Ito, senior executive officer for 

DENSO Corporation and chief executive officer of DENSO's North American Headquarters. “Twenty-
five years later we can clearly see its vast and impactful results. It is this sort of long-term vision that 

we look to emulate today to not only improve upon what has already been built, but to create new 
products and services that will inspire a better future.”  

 
Since launching the QR code in 1994, DENSO WAVE has further advanced QR technology to meet 
social needs with its iQR code, its SQRC code and its Q-revo protection service. For more 

information on DENSO’s QR code solutions, visit: https://www.denso-wave.com/en/system/qr/ 
 

About DENSO 

DENSO is a $48.3 billion global mobility supplier that develops advanced technology and 
components for nearly every vehicle make and model on the road today. With manufacturing at 
its core, DENSO invests in its 221 facilities in 35 countries to produce thermal, powertrain, 
mobility, electrification, & electronic systems, to create jobs that directly change how the world 
moves. The company's 170,000+ employees are paving the way to a mobility future that 
improves lives, eliminates traffic accidents, and preserves the environment. Globally 
headquartered in Kariya, Japan, DENSO spent 9.3 percent of its global consolidated sales on 
research and development in the fiscal year ending March 31, 2019. For more information about 
global DENSO, visit https://www.denso.com/global.      
  
In North America, DENSO employs 27,000+ engineers, researchers and skilled workers across 
31 sites in the U.S, Canada and Mexico. In the United States alone, DENSO employs 17,000+ 
employees across 13 states and 25 sites. Headquartered in Southfield, Michigan, in fiscal year 
ending March 31, 2019, DENSO in North America generated $10.9 billion in consolidated sales. 
Join us, and craft not only how the world moves, but also your career. For more information, go to 
https://www.denso.com/us-ca/en/.    
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